
LE&A Digital Practice: Social Media Manager Position Posting 
June/July 2012 

 
Lambert, Edwards & Associates, a national PR, corporate communications and investor relations firm, 
is seeking a sharp, driven team player to join our award-winning firm and support LE&A’s fast-
growing digital practice, RIPPLeaFFECT.  The ideal candidate must have 3-5 years of proven, hands-on 
experience with social media on behalf of corporate or non-profit organizations and can apply this to 
social media execution for a wide range of LE&A’s national clients across a variety of social media 
platforms and communities.  The position reports to the Senior Director, Digital and can be based in 
Grand Rapids or Detroit, MI.  Responsibilities include:  
 
 Manage social media campaigns and day-to-day activities for a wide range of organizations. Duties 

include online advocacy, writing, community-outreach efforts, consumer engagement, promotions, 
video, etc.  

 Manage varied presences in social networking sites including Facebook, Twitter, Pinterest, 
YouTube, and other similar community sites, posting on relevant blogs, and seeding content into 
social applications as needed 

 Creating and maintaining an online product experience for customers including developing 
innovative marketing ideas 

 Coordinate marketing calendars with online content and daily posts to Twitter, Facebook and all 
applicable social media outlets 

 Stay current on relevant social media techniques and support their adoption by LE&A team 
members and our clients 

 Advocate for LE&A and our clients in social media spaces, engaging in dialogues and answering 
questions where appropriate 

 Establish and monitor effective benchmarks for measuring the impact of social media programs 
and analyze, review and report on effectiveness of campaigns in an effort to maximize results 

 Provide both internal and external clients with insights and information needed to make sound 
business decisions surrounding the online space and developing and executing best-practice 
analytics 

 Research and track trends in social media, analytic solutions, applications, and ROI measurements  
 Participate in all phases of interactive project planning including web and digital content 

development, Web site and micro-site development, application development and design and 
execution of custom Facebook applications 

 
Requirements: 
 Bachelor’s degree or higher in communications-related field 
 Strong project management and organizational skills; ability to multi-task, prioritize and thrive 

under tight deadlines  
 Be an energetic, proactive “best athlete” who thrives in a team-oriented environment  
 In-depth knowledge and understanding of social media platforms and their respective user types 

(Facebook, Twitter, Pinterest, LinkedIn etc.) and how they are deployed in different scenarios 
 Familiarity with social media monitoring products including Radian6, SocialRadar and/or similar 

tools 
 Strong writer and ability to effectively communicate information and ideas verbally 
 Experience in building strong relationships 
 Good technical understanding and aptitude for picking up new tools quickly 
 Have a good knowledge of the principles of SEO and SEM 
 Experience in public relations or consumer-brand marketing a plus 

 Working knowledge of third-party Facebook application software companies like 
WildFireApp.com, Votigo.com, Strutta.com and Involver.com preferred 


