
 

 

Downtown Grand Rapids Inc. 

 

 

 

Position:   

Strategic Marketing and Communications Manager 

 

Reports to:  

President & CEO 

 

Job Summary:  

With the impending creation of Downtown Grand Rapids Inc. (DGRI), the Strategic Marketing and 

Communications Manager will be responsible for the creation and implementation of a new strategic 

and comprehensive marketing and communications plan that will position Downtown Grand Rapids as 

the essential downtown for West Michigan. The individual selected will launch the newly developed 

downtown brand image and implement the brand positioning; he/she will market Downtown Grand 

Rapids and DGRI. The Strategic Marketing and Communication Manager will oversee marketing and 

communications initiatives, advertising, programs, DGRI events, community outreach and social media.  

 

Responsibilities: 

 Develop and implement a year-round, comprehensive and strategic marketing and 

communications plan that promotes Downtown Grand Rapids as a neighborhood and 

destination as well as an effective, one-stop downtown organization. Define key messages, 

target audiences, content and collateral. Market Downtown Grand Rapids to a regional, national 

and global audience. 

 Ensure that DGRI’s mission and vision are used to set the direction of all programs. 

 Create marketing campaigns, both general/year-round and specific/holiday. 

 Position Downtown Grand Rapids as the essential downtown for West Michigan. 

 Plan and implement the rollout and ongoing use of the new DGRI brand and graphic standards; 

manage the use of the brand. 

 Create an internal and external communications plan through multiple channels that is effective 

in speaking to a diverse and multi-faceted audience that includes Downtown business and 

property owners, residents, visitors and consumers.  

 Position Downtown Grand Rapids to showcase the vibrancy, unique qualities and many 

strengths of this area.  

 Direct the design, production and distribution of all marketing collateral. 

 Participate in the redesign of the DGRI website; manage the website and its content on an 

ongoing basis. Provide methods for community interaction.  



 Seek methods to engage the community in the knowledge of and participation in DGRI events, 

programs and committees. Develop methods to engage the community and seek their input on 

a regular basis.  

 Work in collaboration with other community partners to expand our reach and leverage our 

resources.  

 Provide strategic direction on the social media program of DGRI. 

 Working with other downtown partners, create initiatives that invite a diverse audience to the 

downtown.  

 Collaborate in the creation of strategies to determine the impact and ROI of the various 

marketing and communications tools. 

 Develop relationships with the media and engage them in the DGRI programs and events. 

Manage DGRI’s public relations and act as a spokesperson on appropriate topics. Generate 

positive press coverage about the downtown and DGRI. 

 Seek, hire and manage contractors and consultants as needed and as resources allow 

 Develop budgets for all marketing and communications initiatives and events. 

 Monitor and initiate best practices in downtown marketing and communications. 

 

 

Qualifications  

 Bachelor’s degree in marketing, communications, or a related field. 

 5-10 years of experience in communications and marketing. 

 Demonstrated experience in managing design processes and the execution of strategic 

marketing and communications plan. 

 Excellent writing, editing, and communications skills; knowledge of working with the media and 

website/technology management.   

 Ability to manage multiple projects and priorities, and the ability to create products and meet 

deadlines with minimal supervision.  

 High attention to detail.  

 Proven ability to manage, lead and inspire a staff team. 

 Computer literacy in Microsoft Office programs, database management, website content 

management and other programs necessary to job success. 

 Experience in developing programs to measure results of marketing and events. 

 Knowledge of, and a passion for, Downtown Grand Rapids. 

 

Compensation 

The Strategic Marketing and Communications Manager is an exempt employee. Compensation shall be 

commensurate with experience and will qualify for a generous benefits package to include health, 

dental, and retirement contributions.  Paid time off is also included. 

 

 



POSITION ENVIRONMENT 

The Strategic Marketing and Communications Manager will work out of the DGRI administrative office in 

a fast-paced, deadline-driven environment. The individual will interface with business and property 

owners, residents, community members, government staff, vendors, and professional service providers. 

On occasion, this individual may be required to work outside the normal 8:00 a.m. - 5:00 p.m. workday. 

DGRI is an equal opportunity employer and is committed to complying with State and Federal laws 

including fair employment practice laws, which provide equal opportunity in employment to all persons 

regardless of race, color, national origin, sex, age, religion, veteran status, or disability. 

 

About DGRI 

DGRI is a new organization that will open its door in September of 2013. DGRI will combine the staffs, 

resources and energies of the DDA, Downtown Alliance and DID into one cohesive and effective 

organization, and create a new Board of Advisors that will develop the downtown vision, steer a 

collective impact for the downtown, and provide leadership and advocacy.  

 

The Current Goals of Downtown Inc. are:  

 Downtown is safe, attractive, and livable.   
 Market Downtown Grand Rapids to West Michigan and the World   
 Foster a prosperous Downtown through direct and supported Investments   
 Downtown is regarded as an economic engine that is valued and supported by the entire region.     
 Assure Long Term Organizational Capacity and Capability 

 

The Vision and Values of Downtown Inc. are: 

 Combine the best of the downtown organizations to create better returns 
 Eliminate redundancy 
 Provide open, ongoing opportunities for public involvement 
 Keep a finger on the pulse of the community 
 Improve communications 
 Create a collaborative environment for all partners 
 Focus stakeholder involvement 
 Create pathways for leadership development 
 Effective, efficient stewardship 
 Generate collective impact 

 

To Apply 

Send cover letter, resume, references, professional writing sample, plus salary history and expectations 

to msierawski@grcity.us by August 15, 2013.   

No phone calls please.  Incomplete submissions will not be considered. 

 

mailto:msierawski@grcity.us

